FOR IMMEDIATE RELEASE

New Publica ons Provide Healthcare Providers Prac cal Strategies to Help
Pa ents Reduce Added Sugars in the New Year
Low- and No-calorie sweeteners (LNCS), including Splenda® Brand Sweeteners, o er alterna ve
for reducing added sugars, without compromising on taste
January 19, 2021- Overconsump on of added sugars con nues to be a major concern in the
health and chronic disease preven on of Americans. To address this issue, two new
publica ons1,2 aim to support healthcare providers (HCPs) with tools to enable prac cal,
ac onable conversa ons to help their pa ents reduce added sugars consump on in the New
Year.
Appearing in Clinical Diabetes, the American Diabetes Associa on’s journal for primary care
providers, and ADCES in Prac ce Journal, from the Associa on of Diabetes Care and Educa on
Specialists, these peer-reviewed papers debunk top myths associated with low- and no- calorie
sweeteners (LNCS) and provide a referenceable summary of LNCS research on glycemic control
and weight management.
“Given the many sources of added sugars and their prevalence in our foods and beverages,
people can bene t from prac cal, ac onable guidance from their HCPs to know where and how
to e ec vely cut back,” said Hope Warshaw, MMSc, RD, CDCES. “An important rst step for both
HCPs and consumers is ensuring that everyone accurately translates the research on LNCS.”
These publica ons support a key recommenda on from the 2020-2025 U.S. Dietary Guidelines
Advisory Commi ee (DGAC) report3 and the Dietary Guidelines for Americans,4 to reduce added
sugars consump on below current levels. It is es mated that Americans currently consume 13%

1 Warshaw H., Parkin, C. (2021). Just the Facts: What You and Your Clients Need to Know About Low/No-Calorie

Sweeteners, ADCES in Prac ce Journal. Volume 9(1), 28-34, pages page(s): 28-34. Retrieved from: h ps://
journals.sagepub.com/doi/abs/10.1177/2633559X20968216
2 Warshaw H, Edelman SV. Prac

cal strategies to help reduce added sugars consump on to support glycemic and
weight management goals. Clinical Diabetes 2021;39:45–56. Doi is: 10.2337/cd20-0034.
3 2020. Scien

c Report of the 2020 Dietary Guidelines Advisory Commi ee: Advisory Report to the Secretary of
Agriculture and the Secretary of Health and Human Services. U.S. Department of Agriculture, Agricultural Research
Service, Washington, DC
4 U.S. Department of Agriculture and U.S. Department of Health and Human Services. Dietary Guidelines for
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Americans, 2020-2025. 9th Edi on. December 2020. Available at DietaryGuidelines.gov.

of their daily calories as added sugars which translate to 270 calories/day. Based on new
evidence about the nega ve health impacts of added sugars and to encourage people to focus
on consuming more nutrient-dense foods, the DGAC report states that replacing sources of
added sugars with LNCS is an op on for reducing short-term calorie intake and aiding weight
management.3
Suppor ng the evolving role of HCPs in weight and lifestyle management
Many people understand the need to reduce added sugars from their food choices, but struggle
with how to prac cally limit it.
“Prac cal Strategies to Help Reduce Added Sugars Consump on to Support Glycemic and
Weight Management Goals,” published in January 2021 Clinical Diabetes, o ers HCPs a series of
open-ended ques ons with which to start a conversa on with pa ents. Based on their
readiness to make changes, the ques ons can help HCPs and their pa ents set realis c goals to
reduce added sugars and consider the use of LNCS (both as tabletop sweeteners and in
products sweetened with LNCS). A key objec ve is to sa sfy their sweet tooth with fewer
calories and to make room for nutrient-dense healthy foods.
The Clinical Diabetes paper highlights the crucial role palatability plays in in uencing food
choices and ea ng behaviors. The research encourages HCPs to make sure that the changes in
food choices they recommend factor in palatability. Speci cally, people are more likely to make
and maintain these healthy changes over me if foods are tasty.
“The importance of taste cannot be overstated for adherence now and in the future,” added
Warshaw. “Sweetening beverages and foods with LNCS is a sustainable op on to help people
make true lifestyle changes.“
This publica on also cites recent market research data showing that people prefer the taste of
Splenda® Original (with sucralose) and Splenda® Naturals Stevia over other LNCS op ons on the
market, making this brand an op mal op on for HCPs to recommend.
Debunking myths and false claims
Appearing in the January 2021 edi on of ADCES in Prac ce Journal, “Just the Facts: What You
and Your Clients Need to Know about Low/No-Calorie Sweeteners” directly addresses
mispercep ons about the use of LNCS. The paper examines the four most common myths
associated with LNCS and cites analyses of randomized control trials (RCTS) to dispel
inaccuracies surrounding LNCS and glucose metabolism, weight management, daily energy
intake and desire for sweet foods.
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“It is impera ve that HCPs and consumers go beyond online media headlines when it comes to
the research on LNCS. Reports from randomized control trials on LNCS, in general, are the most

reliable with which to make informed decisions about LNCS as a replacement for added sugars,”
said Warshaw.
Please visit h ps://www.splenda.com/professionals/sweet-truth/ to learn more about these
publica ons, get addi onal informa on about LNCS, and gather best prac ces to reduce added
sugars.
Splenda® Brand Sweeteners, including both Splenda® Original and several 100% natural op ons,
are the #1 sweetener brand recommended by HCPs5 for their availability and versality of use.
The brand also recently launched new Splenda Diabetes Care Shakes, which have no added
sugar6 and help people with diabetes manage blood sugar levels.

About the Splenda® Brand Based outside of Indianapolis, Heartland Food Products Group is a
global leader in the produc on of no- and low-calorie sweetener products, creamers, beverage
concentrates, co ee, and nutri onal drinks made in the USA. Visit Heartland at
www.heartlandfpg.com. The SPLENDA® Brand is the most recognizable and iconic no- and lowcalorie sweetener (“LCS”) brand in the world, having sold more than 100 billion yellow packets
since its launch in 1991. Today, the SPLENDA® Brand is the clear #1 LCS brand in the USA and
ac vely supports healthcare professionals counseling their pa ents and clients to reduce added
sugars, manage weight and diabetes, and live an overall healthier lifestyle.

5 Represents sweetener brand recommended most among healthcare professionals
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6 Not a low calorie food

